HOWTO PICK AN

MoToRIST
ASSURANCE

PROGR
STANDARDS FOR AUTOMOTIVE REPAIR

AUTO REPAIR SHOP

Finding a good, reputable automotive maintenance or repair shop used to be a shot-in-the-dark
proposition. That was before the Motorist Assurance Program (MAP) was formed. Now, consum-
ers can tap into a list of more than 10,000 MAP Participating Facilities around the U.S.

MAP was formed in June 1992 by a group of service providers, manufacturers, associations and others
who were concerned about the reputation of the automotive repair industry. The organization works
to strengthen communication and trust between the industry and its customers. MAP is improving the
relationship between the motorist and the automotive service and repair industry through education
of both the motorist and service provider, and through the creation of industry standards.

MAP has also established relationships with many consumer groups and regulatory agencies, includ-
ing the American Association of Retired Persons, American Automobile Association, Canadian Automotive Repair and Service
Council, Car Care Council, Consumer Information Center, Council of Better Business Bureaus, National Association of Attorneys
General, members of the National Association of Consumer Agency Administrators, North American Consumer Protection Investi-
gators, National Highway Traffic Safety Administration, National Institute for Automotive Service Excellence and many others.

MAP realizes that most people like to take their car in for service and repairs about as much as they like getting a root canal!
Often consumers feel uncertain, overwhelmed and distrustful when they arrive at a shop.

The reasons consumers dislike service facilities vary. Expected poor service, confusing explanations, inconsistent diagnoses of a
problem from one shop to another, differing prices, general fear and distrust arising from ignorance of what the vehicle needs
— all of these problems and more can contribute to consumers’ car-care wariness.
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